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1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002975 1039 1173 1248 1367 1664 1755 1985 2099 2245 2247 2164 2236 2449 2574 2575 2674703 756 645 624 728 746 777 810 798 1096 1313 1387 1334 1308 1422 1484 1523312 405 360 468 423 522 583 730 734 737 789 767 715 656 667 784 941
2003 2004 2005 2006 2007 2008 2009 2010 2011 20122610 2635 2648 2652 2783 2988 3109 3009 3018 33431517 1443 1468 1548 1823 1698 1422 1355 1637 1514892 982 1011 1059 1081 1235 1314 1472 1626 1737
Bergens'Tidende 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996Opplagsinntekt,pr,årseksemplar, 580 650 766 858 916 1013 1085 1147 1299 1339 1438 1436 1526 1620 1643 1680 1734Annonseinntekt,pr,årseksemplar, 1112 1278 1486 1732 1878 2253 2626 2766 2739 2508 2609 2506 2444 2526 2694 2821 3113






































































Annonseandel 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996
BA 15#% 14#% 14#% 15#% 18#% 20#% 23#% 23#% 22#% 22#% 24#% 24#% 25#% 27#% 25#% 30#% 31#%
BT 52#% 51#% 49#% 49#% 48#% 51#% 54#% 53#% 50#% 50#% 48#% 46#% 47#% 49#% 49#% 49#%
1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
BA 30#% 30#% 29#% 31#% 29#% 29#% 29#% 28#% 26#% 25#% 25#% 21#% 18#% 16#% 21#% 16#%





































































1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
BAAndel 23(% 21(% 20-% 25(% 24(% 26(% 27(% 32(% 32(% 35(% 34(% 34(% 35(% 36-% 31(% 34(% 36-% 36(% 31(% 34(% 36-%Antall 26(136 27(207 28(996 29(162 34(364 35(515 38(292 37(562 38-617 37(194 34(501 29(862 30(617 31(235 25(443 21(430 22(376 19-197






































































































































































































































































































































































































































































Opplagsutvikling 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989
BA 14#450# 14#876# 14#921# 15#300# 16#780# 17#781# 18#670##### 18#952#### 21#018#### 22#680#
BT 89#722# 92#092# 93#057# 94#068# 94#201# 96#039# 98#557##### 100#608# 100#164# 99#408#
1990 1991 1992 1993 1994 1995 1996 1997 1998 1999
BA 23#875# 24#352# 26#290# 27#398# 28#274# 28#903# 29#384##### 30#735#### 31#022#### 29#972#
BT 98#033# 98#175# 95#708# 95#455# 95#415# 95#378# 95#400##### 94#051#### 94#450#### 94#562#
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
BA 29#566# 29#363# 28#772# 30#952# 32#130# 31#896# 30#719##### 29#311#### 27#406#### 25#178#
BT 91#956# 92#073# 91#099# 90#087# 88#867# 88#054# 87#076##### 87#668#### 85#825#### 83#086#
2010 2011 2012 2013
BA 22#452# 19#772# 17#873# 16#464#
BT 82#432# 79#467# 76#817# 73#470#
Lesertall(Norge 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000
BA 90#000### 103#000# 101#000# && 106#000# 107#422# 109#483# 115#654# 114#482# 124#604# 121#860# 118#975# 117#038#
BT 259#000# 267#000# 259#000# && 268#000# 270#794# 279#579# 275#793# 273#293# 272#190# 266#111# 262#173# 252#320#
2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
BA 121#791# 118#533# 120#708# 123#565# 119#682# 107#922# 109#787# 100#649# 95#618### 78#869### 75#067### 73#334### 57#995###
BT 252#168# 242#188# 250#595# 251#969# 251#362# 247#303# 251#830# 249#881# 242#643# 232#043# 235#614# 224#390# 205#199#
Årsresultat 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990
BA !(inkl.!Pressestøtte) 1!913!8374!!! 191!4654!!!!!! 30!796!!!!!!!! 2!231!0424!!! 5!777!8304!!! 3!722!114!!!!! 833!3874!!!!!! 858!208!!!!!! 3!244!1434!!!! ! 979!794!!!!!!!! 662!7894!!!!!!
BT 563!000!!!!!! 487!000!!!!!! 1!552!000!!! 858!000!!!!!! 954!000!!!!!! 2!830!000!!!!! 4!106!000!!! 483!000!!!!!! 2!916!000!!!!! 11!032!000!!! 17!520!000!
1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001
BA !(inkl.!Pressestøtte) 100!8154!!!!!! 4!665!879!!! 5!061!148!!! 835!2804!!!!!! 904!3274!!!!!! 1!420!5904!!!! ! 4!907!7684!!! 9!741!4184!!! 6!161!6034!!!! ! 168!612!!!!!!!! 1!503!8354!!!
BT 11!159!000! 14!716!000! 33!458!000! 31!356!000! 46!017!000! 33!338!000!!! 25!567!000! 13!544!000! 6!110!000!!!!! 72!416!000!!! 20!488!000!
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
BA !(inkl.!Pressestøtte) 8!674!038!!! 10!815!238! 11!318!901! 8!157!702!!! 1!326!122!!! 148!5294!!!!!!!! 3!015!2514!!! 12!483!1014! 3!400!007!!!!! 4!401!205!!!!! 3!197!470!!!
BT 11!743!000! 36!776!000! 42!907!000! 96!828!000! 88!691!000! 136!424!000! 26!533!000! 11!510!000! 114!177!000! 105!154!000! 60!420!000!
Annonseinntekter*BA 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989Fra$papiravis 8$037$795$$$$$$$$ 7$587$795$$$$$$$$ 7$716$225$$$$$$$$ 7$200$000$$$$$$$$ 7$900$000$$$$$$$$ 11$098$000$$$$$$ 13$123$000$$$$$$ 14$336$000$$$$$$ 13$550$000$$$$$$ 14$156$000$$$$$$Digitalt 77 77 77 77 77 77 77 77 77 77
1990 1991 1992 1993 1994 1995 1996 1997 1998 1999Fra$papiravis 17$380$000$$$$$$ 18$157$000$$$$$$ 20$431$000$$$$$$ 22$186$000$$$$$$ 22$570$000$$$$$$ 31$675$795$$$$$$ 38$574$035$$$$$$ 42$628$256$$$$$$ 41$392$907$$$$$$ 39$217$125$$$$$$Digitalt 77 77 77 77 77 77 77 77 77 77
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009Fra$papiravis 42$055$863$$$$$$ 43$572$332$$$$$$ 43$821$692$$$$$$ 46$961$238$$$$$$ 46$355$652$$$$$$ 46$827$478$$$$$$ 47$544$738$$$$$$ 53$428$100$$$$$$ 46$536$499$$$$$$ 35$798$596$$$$$$Digitalt 77 77 77 36$374$$$$$$$$$$$$ 49$535$$$$$$$$$$$$ 229$420$$$$$$$$$$ 655$178$$$$$$$$$$ 6$637$436$$$$$$$$ 8$309$739$$$$$$$$ 10$020$542$$$$$$












Annonseinntekter*BT 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989Fra$papiravis 99$789$000 117$684$000 138$250$000 162$900$000 176$935$000 216$389$000 258$838$000 278$267$000 274$351$000 249$292$000Digitalt 77 77 77 77 77 77 77 77 77 77
1990 1991 1992 1993 1994 1995 1996 1997 1998 1999Fra$papiravis 255$773$000 246$056$000 233$891$000 241$131$000 257$087$000 269$052$000 297$004$000 319$578$000 317$778$000 325$781$000Digitalt 77 77 77 77 77 77 77 77 77 77
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009Fra$papiravis 351$998$000 345$239$000 344$926$000 346$479$000 387$879$000 442$326$000 478$444$000 524$229$000 495$685$000 403$831$000Digitalt 77 77 77 77 77 25$766$000 41$540$000 56$508$000 69$596$000 50$413$000
2010 2011 2012 2013Fra$papiravis 434$904$000 442$444$000 411$963$000 364$829$000Digitalt 54$682$000 65$956$000 73$052$000
Annonseinntektenes)andel)av)driftsinntekter 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989
BA 40#% 33#% 30#% 26#% 26#% 32#% 33#% 35#% 30#% 27#%
BT 57#% 57#% 58#% 59#% 60#% 61#% 63#% 63#% 61#% 59#%
1990 1991 1992 1993 1994 1995 1996 1997 1998 1999
BA 28#% 26#% 24#% 22#% 21#% 26#% 29#% 31#% 31#% 29#%
BT 59#% 59#% 56#% 56#% 57#% 58#% 60#% 60#% 58#% 55#%
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
BA 30#% 30#% 29#% 29#% 27#% 27#% 28#% 29#% 26#% 22#%
BT 55#% 52#% 51#% 51#% 52#% 53#% 53#% 53#% 51#% 46#%
2010 2011 2012
BA 21#% 23#% 20#%
BT 53#% 51#% 49#%
CPT 1992 1993 1997 2002 2004 2007 2012 2013
BA 236$$$$$$$$$$$$$ 242$$$$$$$$$$$$$ 191$$$$$$$$$$$$$ 267$$$$$$$$$$$$$ 270$$$$$$$$$$$$$ 331$$$$$$$$$$$$$ 585$$$$$$$$$$$$$ 740$$$$$$$$$$$$$
BT 274$$$$$$$$$$$$$ 302$$$$$$$$$$$$$ 335$$$$$$$$$$$$$ 418$$$$$$$$$$$$$ 434$$$$$$$$$$$$$ 434$$$$$$$$$$$$$ 507$$$$$$$$$$$$$ 554$$$$$$$$$$$$$
Antall&eksklusive&lesere& 1996 1997 1998 1999 2000 2001 2002 2003 2004
BA 26#136### 27#207### 28#996### 29#162### 34#364### 35#515### 38#292### 37#562### 38#617###
BT 134#633# 124#989# 126#351# 128#208# 127#253# 124#854# 122#694# 125#352# 125#065#
2005 2006 2007 2008 2009 2010 2011 2012 2013
BA 37#194### 34#501### 29#862### 30#617### 31#235### 25#443### 21#430### 22#376### 19#197###
BT 130#060# 135#351# 130#781# 135#257# 137#673# 138#770# 141#181# 134#934# 130#476#
Andel&eksklusive&lesere 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
BA 23#% 21#% 20#% 25#% 24#% 26#% 27#% 32#% 32#% 35#% 34#% 34#% 35#% 36#% 31#% 34#% 36#% 36#% 31#% 34#% 36#%





































! 1. Hva!er!de!viktigste!faktorene!for!hvor!dere!velger!å!annonsere?!2. I!hvor!stor!grad!er!avis!et!viktig!annonsemedium!for!dere?!3. Hvor!effektiv!anser!dere!avis!som!annonsemedium!å!være!i!dag?!4. Har!dette!synet!på!avis!som!annonsemedium!endret!seg!med!tiden?!5. På!en!skala!fra!1b5!(Hvor!1!er!“Ikke!viktig”,!og!5!er!“Svært!viktig”)!hvor!avgjørende!er!følgende!faktorer!for!hvilken!avis!dere!velger!å!annonsere!i:!(Sett!kryss!i!passende!rute,!og!kommenter!gjerne!kort.)!!








Starcom%(Lars!Gunnar!Lind,!Media!Planner)%!Spørsmålene!ble!sendt!til!mediebyråene!på!mail,!og!følger!under:!! 1. Hva!opplever!dere!som!viktige!faktorer!for!deres!kunder!ved!valg!av!annonsemedium?!2. Hvor!effektiv!oppleves!papiravis!som!annonsemedium!i!dag,!i!forhold!til!for!10!år!siden?!3. Hva!kan!være!grunner!for!å!annonsere!i!papiravis!fremfor!andre!annonsemedier?!4. Hva!tenker!dere!som!fordeler!og!ulemper!i!forhold!til!annonsering!i!riksavis!og!lokalavis?!5. Med!tanke!på!Bergensområdet,!har!dere!noen!tanker!omkring!Bergensavisen!og!Bergens!Tidende!som!annonsemedier?!6. Egner!BA!og!BT,!som!annonsemedium,!seg!for!ulike!typer!annonsering,!eventuelt!ulike!typer!bransjer?!7. En!viktig!del!av!vår!oppgave!omhandler!papiravisenes!unike!lesere.!Er!graden!av!unike!lesere!noe!dere!opplever!at!kundene!er!opptatt!av!ved!valg!av!annonsemedium?!!!!
! 83!
8. På!en!skala!fra!1b5!(Hvor!1!er!“Ikke!viktig”,!og!5!er!“Svært!viktig”)!hvor!avgjørende!oppleves!følgende!faktorer!for!hvilken!papiravis!dere/deres!kunder!velger!å!annonsere!i:!(Sett!kryss!i!passende!rute,!og!kommenter!gjerne!kort.)!
!9. Hva!mener!dere!kan!være!fordeler!ved!å!annonsere!i!flere!annonsemedier!samtidig?!10. Hva!mener!dere!kan!være!fordeler!ved!å!annonsere!i!flere!aviser!innenfor!samme!region!samtidig,!som!for!eksempel!i!både!BA!og!BT?!!
